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INVEST DSM

Branding, Print, Web Design, Environmental Graphics

(el BveSt ABOUT WHERE WE WORK CONTACT
E:J- ) DSM

STRENGTHENING NEIGHBORHODDS

Invest

Be a part of a great

ngiﬁhborhood filled | am | A -t :1: = |
with opportunity - .
In my community

ad innovative solutions
~ We do this through
= 4

T improve quality of life.

+¥7) Invest WHERE WE WORK
£.3 DSM —

Special Investment Districts (SIDs) are areas in the City of Des Moines where
STRENGTHENING NEIGHBORHOODS a unique combination of public and private resources are being focused to
strengthen middle market neighborhoods. The City designated four pilot areas
to focus and test strategies to strengthen middle neighborhoods.

Oak Park / Highland Park Drake Franklin Area Columbus Park
Historic neighborhood Seautiful istoric homes  Charming homes on tree-lined  Litl Itay on the ivers,
business district surrounded on stataly boulovards in  strasts with friendly neighbors: Spactacular views of
by well-built homes plus i sclectic and diverss op-rated schools ina downtown, affordable
beautiful McHenry Park neighborhood, home to converient location; walk and  single-family homes plus
overtooking the rver — Orake University, friendiy ke to neighborhood cons
INVESTDSM.ORG a great valuo close to neighbors, and unique including Snookies, Waveland apartments
. downtown employment Commnity events. Cafe, he Frankiin Avenue
nd amenties Library, and the re-actvated

Franklin Jr High.

Learn More Learn More Learn More Learn More

Check Out Our
Schedule of Events!

e ANE, STRENGTHENING

3

Residents, homeowners, potential homeowners, developers,

contractors, business owners, commercial property owners

— all have a role to play in making the Special Investment

Districts stronger over the coming decade. For that reason,

Invest DSM is developing several programs that respond to |

the markets needs and is seeking to partner with a wide o |

ty of neighborhood stakeholders.

Invest DSM Keep up with your community!
602 Robert D. Ray Drive Lorem ipsum dolor sit amet,
Des Moines, 1A 50309

602 Robert D. Ray Drive | Des Moines, IA 50309 | 515-221-8410 | InvestDSM.org Invest 515-221-8410 G M K o U



PERFICUT

Social Media Strategy, Print, Digital Ads, Video Direction

Now is the time to
spring into action!

It's time for our team to get your
residential irrigation system flowing!

Since your irrigation system has
been dormant all winter, this
service is necessary to evaluate and
troubleshoot potential issues

Our experts will perform an annual
tune-up, check each sprinkler head,
overall water pressure, batteries, and
zones from the controller.

perficut Q

CALL US AT

Perficut
495 2,704 15 April 6, 2021 - @ =
Post: Foll Followi . : : < s e 4 T B( )

osts s It's time to get flowing with Perficut! Schedule your spring irrigation system start-up and our g BOPErQ.SiMde B15/a65/005]
team will make sure your system is working its best all season long. = 4 perficut P TO SCHEDULE

Perficut

Fueled by passion, we believe there's only one way to Schedule your start-up today: https://buff.ly/20hsSUM
maintain a corporate site and we do everything we can

to live up to that ideal.

perficut.com/instagram

6535 NE 14th St, Des Moines, lowa

Following v Message Contact

Quotes Team Perfic... Tips Snow Landscd
COMMERCIAL | LANDSCAPE CONSTRUCTION

NICK WYLIE

LETUSBUILDYOUUP

Our team will transform your
landscaping dreams into reality.

Pre-Budget Planning.

portfolio, Pre-Construction

in Landscape Construction

industry. Our team’s  national, and
exclusive

todetail

makes our work second-to-none.

we'
business’

WorkOne-on-One with  Dedicated site Manager

perflcth

Call 515.965.0951 to get started

icutcom | @
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SLINGSHOT ARCHITECTURE

Social Media Strategy, Print

NO VISITORS

PERMITTED
IN THE OFFICE

Slingshot Architecture Slingshot Architecture
Published by Buffer @ - April 27 at 11:27 AM - @ February 3 - @ -
Slingshot is looking forward to learning more from Tyler Countess as he completes BIM

5 Q\
(Building Information Model) Manager training. This specialized training focuses on current We are so proud of the work we have done with our partner Merge Urban Development Group
technology around building digital 3-D models for projects. We are eager to see how Tyler’s on the Urbane projects. Each project is unique, with its own features and details, but all five
new subject matter expertise elevates the whole team.

designs share the core brand. These mixed-use buildings are designed using colors and

Learn more about Tyler: https://buff.ly/3tRdQKa patterns specific to their locations, incorporating history and details relevant to that city and

slingshotarchitecture state. Here are the first five in the series: HERE TO MAKE A DEL'VERY?
Davenport: https://bit.ly/3qzDDV .
Appletzn- hupsp-//git Iy/g;ngE d We ask that you not enter the office and
- ity Il deliveries in the vestibule.
290 801 530 Duluth: https:/fbit.ly/3GDJq28 leave a

Sioux City: https://bit.ly/3GOKNLe
Burlington: https://bit.ly/34ZRISE

Posts Followers Following

If applicable, please label your item with:
Slingshot Architecture
slingshotarchitecture.com

305 East Court Avenue, Des Moines, lowa

Projects Takeovers Slingers Furry Friends

- Project Name
- Recipient First and Last Name

thANE - . 1 : Slingshot Architecture has temporary restrictions
J® . . and guidelin ‘~i#ars in place.

As the climate
evolves, visitor

SLINGER SPOTLIGHT

T R

Slingshot Architecture
July 15, 2021 - @

At Slingshot we learn from experiencing a place in person. When we commit to a project, we
are invested in that place. Through involvement in local organizations, research and ongoing
site visits and more, our team is committed to connecting to the places we work.

Visitop
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ANNA MASON CONSULTING

Print, Web Design, Social Media Strategy

Anna Mason Consulting

Raise your hand if you've ever had a bad manager. People often
cite their manager as a big factor when choosing to leave or stay at
a job. An investment in your managers and leaders is one that will

pay off in many ways. | work with leaders of all sorts, but | have a
YOUR CUSTOMIZED SOLUTION

FOR HIRING, ENGAGEMENT,
LEADERSHIP AND GROWTH

DOMINANCE (Factor A) EXTRAVERSION (Factor B)

(Factor C)

ORMALITY (Factor D)

Sail

Movement Fonword, implementation

Venturer Moverick

& @

Captoin

Incividualst

Craftsman

=

Speciolist Operator

@ wortaoox  eterece potes

idge g g @ @
plan, repare, Asses Risk, Anatytical

O<_/O/O How do Sails...

Captoin Toke Action

3
]
&

Maverick

Persuader

Dominance

) A

Future: What's next?

Reco &
Independence, results, ideas
reward th i

When the

Dominance

Harmony, encouragement, reassurance

NLTIIRAY  Be helpful, provide service, do for others

greative

VLR LYCIZCIER)  Confrontation, disharmony
RLEATID el you things are fine even when they are not | 4

LEECIEEEA s pport, day-to-day contributions,
[CUCI 1 team approach

When they are they can be
mispercieved as

ABOUT
ANNA MASON

CUSTOMIZED SOLUTIONS & CONSULTING

SERVICES

Growing your organization hinges on how
well your people work — how they work
with you, for you and together.

/-Pj Partner % EQ3e0

THE PREDICTIVE INDEX EQ-1 2.0 AND EQ-I 360

ofa cts
ry responsive to communications

Sara B, Senior

a in Action
) () @

real passion for working with people who have never managed
before.

If your team needs a hand in becoming their best leadership selves,
drop me a line: https://buff.ly/3tSfviD

BEST.
BOSS.
EVER.

Anna Mason Consulting
97 followers

1mo - B
The tools I use aren't just useful for you. Understanding yourself is valuable,
but when you apply that understanding to those around you, your whole team
benefits. Check out what a recent client, Lisa, had to say about our coaching
work together:

"After working with Anna, | feel like | know how to coach my people and
actually make progress. Pl helps me understand that people are motivated
differently and therefore | have to coach each person differently. My team has
noticed that |'ve changed my approach and they are respending to me better.”
- Lisa, Senior Staff Director

Learn more about how | can help you up your management game:
https:{/buff.ly/3C4Do95




IOWA STEEL MASTERS

Print, Web Design

We Cover Everything
You Care About

WATEAM  PRODKTS  SERVCES  ACCISSORIES

RESIDENTIAL AGRICULTURAL COMMERCIAL

PRODUCTS

PANELS

We have the right type and profil of steel for every
Job! Whether you'e looking fo residential seel
oofing or specially made agricutura steel panels,
well help cover everything you care about.

AG TRIM

We work with ag buidings every day and can make
custom trims that fit your unique needs!

GENERAL TRIM

Not only does steeltrim ad 1o the aesthetics of
your building, but it a0 helps protect what's most
important. Most importantly tim helps ensure that
moisture doesrit compromise the point where
panels join together or meet at angles.

VENTILATORS

Natural airflow i essential to keeping the contents
of your buildings safe and moisture free. Control
the humidity level in your facilty no matter the
season with these state-of the-artventiators

DOUBLE 6 SOFFIT

Keep dangerous hot ir in the summer and damag
ing moisture in the winter out of the spaces you
care about most. If you can haul it,we can make it
Our soffits are made from strong yet flexible mate-
tial and can be custom cut o any length from one
inch to 20 feet or more.

WE COVER EVERYTHING
YOU CARE ABOUT.

REQUEST A QUOTE

cowTAcr

AA

OURTEAM  PRODUCTS  ACCESSORIES  CONTACT

ABOUT US

We are a family-owned custom rol-forming company located in the
heart of lova. We believe in providing our clients with high-quality
steel panels, custom trim, and accessoties

Ourteam is here to help you expand your steel sales and provide
knowedge and product that make you laok good for your
contractars and customers alike. We'l deliver your order directy to
¥ou or your customer’ location with our team of qualified
professionals. ur centrallocation allows for short delivery lead
times or even same-day service when needed

LET US STEEL YOUR HEART,
NOT YOUR MONEY

Lorem ipsum dolor st amet, consectetuer adipiscing elit, sed diam nonummy nibh euis
CORE VALUES mod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim

veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut aliquip ex ea
7 7 A commado consequat. Duis autem vel eu iriure dolor in hendrerit in vulputate velit

AGRICULTURAL

lowa Steel Masters produces custom panels and
trim profiles that are uniquely suited for agricultural
environments.

RESIDENTIAL

At lowa Steel Masters we cover everything you care
about-and that includes your home. Our products
can be used in a variety of residential applications.

COMMERCIAL

We also offer a variety of steel roofing panels that
can be used for a variety of commercial purposes.

X, 515.689.

Q 311 SHERMAN AVENUE
ACKLEY, IOWA

TEEL#ZLASTERS

53 INFO@IOWASTEELMASTERS.COM

10’ LOW PROFILE
RIDGE VENTILATORS

LARGE ATTIC VENTILATION

The 3112 iy orlivestock buildings. Natura arlow i essential
to keeping the contents of your buidings safe and moisture free. Contro the humicity levels in your facity no
This vent provides 42 free area per

lineal foot for ventiation.

WE COVER EVERYTHING YOU CARE ABOUT IIII

PANELS

SPECS & PRICING

PRODUCT

AG PANEL | 9°0C. | 290126 gauge | Available Substrates | Galvalume & Galvanized

Minimum pitch recommended 21212 | 36" coverage with 34" ib height | AntiSiphon sdelap design
High P

PBR-PANEL | 12°0C. | 26 gauge | Availble Substrates | Galvalume & Galvanized

—— \

Minimum pitch recommended 112 | 36" coverage with 114 ib height | High performance Valspar paint system in all standard calors

THIS PRODUCT IS AVAILABLE

IN AN ASSORTMENT OF CAN BE CUT TO ANY LENGTH
COLORS. ASK US HOW WE CAN
CUSTOMIZE YOUR BUILDING!

10’ LOW PROFILE

RIDGE VENTILATORS

SPECS

PRODUCT

e

Can be customized for iferent
widhs nd coverages

SPECS

10’ Low-Profile Ridge Ventilators

299 G185 Gussets & Deflector

299 690 minimum on Exterior Panels

Stainless Steel Mesh vs Galvanized

THIS PRODUCT IS AVAILABLE IN AN ASSORTMENT OF
COLORS. ASK US HOW WE CAN CUSTOMIZE YOUR BUILDING!

PANELS

SPECS & PRICING

PRICING
e
9" 0.C. AG PANEL
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RIVER GLEN WEALTH COUNSELORS

Branding, Print, Web Design

RIVER GLEN WHOWESERVE ~ SERVICES ~ ABOUT  BLOG  CONTACT

RIVER GLEN

Matt Busick, CFP”

Founder & Managing Partner X
mbusick@riverglenwealth.com . .
2600 Westown Parkway | Suite 346 | West Des Moines, low;

Welcome to ] 1 Counselors

Since 2008 our passion has been providing holistic financial
planning that focuses solely on the well-being of our clients.

RIVER GLEN You spend considerable time working to ensure your company’s success.

Have you given your personal situation
the attention it deserves?

FINANCIAL PLANNING

for Corporate Executives

We Specialize in Planning
for Corporate Executives
As an executive, you devote significant time and energy to improving Our Services

your company’s performance. You are rewarded with higher levels of
compensation over time, resulting in a significant accumulation of wealth.

Unfortunately, many executives do not have time to address the issues and
explore the opportunities which accompany their wealth. Consequently,
they often lack a game plan for their financial future.

@

With 23 years of experience in senior management at publicly traded companies,

How Much Thought Have You Given to the Following?
g g we lived it. We asked the same questions you are asking now:
+ When do | know | have enough assets to retire? RIVER GLEN
« How much compensation should | be deferring?
+ What can be done to reduce the double-taxation effect on my deferred
compensation plan, 401(k), and IRAs? 2600 vestoun pr
+ What are the implications of having a concentrated position in my When is the best Should | participat A | overl
. en is the besi ould | participate m | overly
company’s stock? What can | do to manage the risk? time to exercise in my deferred concentrated in my
my stock options? compensation plan? company’s stock?

2
E
]

+ How do | go about evaluating and negotiating a change in job or career?
How should my current assets be structured while | am still working in

order to provide a tax efficient income stream during retirement?

When should | begin transferring wealth to my heirs?

« How do | manage the risk and return trade-off in my investment portfolio?

« How should | go about developing a specific strategy for managing my
stock options and restricted stock?

+ How do | avoid unintentionally disinheriting my children?

Executives are Our Focus WhoWe'S 0 S .
0 Vve dServe ur Serviees

River Glen is exceptionally qualified to work with corporate executives.
We have real life experience working as executives, so we understand how
difficult it can be to find the time to give your personal financial situation
the attention it deserves. In addition, we have extensive experience
providing financial advice to executives. Since 2008, we have specialized

in serving individuals at all levels, from middle management through

presidents and CEOs, from coast to coast

River Glen Wealth Counselors STAY CONNECTED
2600 Westown Parkway, Suite 346 _

West Des Moines IA, 50266 Want to learn more about current
topics of financial interest for corporate
executives? Sign up for our email list.

2600 Westown Parkway | Suite 346

RIVER GLEN N s 225040

WEALTH COUNSELORS riverglenwealth.com

2600 Westown Parkway | Suite 346 | West Des Moines, lowa 50266 | RIVERGLENWEALTH.com P: 515.422.9040

F:515.440.3149 -m

Website by Project7 Design Privacy Policy | Disclaimer | Disaster Recovery | Current Disclosures




CAPITAL CITY PRIDE

Print

DIRECTOR OF MARKETING

o O CP IO 1y SR
WENSKED & vcH numo 54 FER“V”"‘& Se e o e A
MEMBERS W/ LIKE TO HANG OUT of being just like her. Plus she knows
THEY WOULD everyone who was influential in music.
PRESIDENT VICE PRESIDENT BOARD ADVISOR
JENNIFER CARRUTHERS

DAN JANSEN

Halston. He was a Des Moines.
native, o Siudio 54 icon, and perhops
one of he greatest American fashion
designers of ol fime. He was daring,
had flair, and knew he could influence
the world with his creations.

SARY GARDNER
Debbie Harry. She was fhe iconic ¥

fomol ecd singer f Blng
general bad s

DIRECTOR OF COMMUNITY OUTREACH
MEDA BRKIC

Princess Diana. She was a pairon

of more than 100 charifes. Always
involved in philanthropy efforts
helping children, efc. She was a big
acivist for the AIDS criss in the 90s.

Newton-John.
puted so much o
forts and music. As a kid
hing “Grease” | wanled
by <0 bad but now that
Fm just a Rizzo.

DIRECTOR OF FUNDRAISING
JEFF WOODS

Grace Jones. She always looked
fantastic and did prefty mul
whatever she wanfe

DIRECTOR OF PR & COMMUNICATIONS
DAREK LAMBERT

Elton John. One of the most
influential gay icons in pop culture best
Kanownorplying by s own es.
Besides, who doesn't like sequi

F R

DIRECTOR OF EVENTS

CONNOR HILSENBECK

Elton John because of he bold
choices he makes fo express his rue self
through his fashion and personality. |
would have loved fo pary with such
courageous and kind-hearted person.
I also love his musicl

DIRECTOR OF IT
ROB ROSE

Freddy, Elton, and Cher. As a music
fon,theo i oo beterplcyit thonsongs
like “Bohemian Rhapsody*, “Rock
prilsinily g
though autotunad]. | would rock this
ployistany day of the week. Music has
the power fo bring everyone fogether
and make us ol feetlike one human race.

E ARE

‘ fricte inos roget
53y, bisexua, transgender, a
PR cro it s fencs, s
B 3t s withand for

Moines motra

pe ¥

0

WELCOME TO
CAPITAL CITY PRIDE

SPONSORSHIP
What does your spansarship supaort?

1 adltien to June Pride Fest Weekend evants such
25 the Pt Porade,Fun urond Slent Do, 18
‘roduce events that alsa include the Speaker Seres.
i e oy o u: ard Sortels
All spansorship doations will b2 used to pay 101
faciltis, spoakat foas, speaker ot
ordging. swarcls, and promotions

Capial City Pride Is committed to giving pack 1o 18

DesMoines and LGBIG* community. Throughodt e
vear,ura volunteer and fundraise for crganiztons
that support diversity and inclsion

BETTER TOGETHER

A MESSAGE FROM

THE BOARD

e my privege 0 wtcome you to
Capital City Pride’s 431d year of
b e e e
our divorsityl Capital City Pride was
established in 1878 when a group
Of couragaous peopla marchad fram
2 lowa State Capital to the Blazing

Sl i the East Vilags 1 & with thay
hat we continie to seak positive
changs i s sommunty diversity. and celebration

Ovar the past threa years, we established now svante
and programs focusing o con

Inspire, educate. commer
‘commemorate, and celsbrate our
‘SomEmunity, our culture, and our yalues.

For 2020,

hosting a safe, successful and inclusivé mofith long
Pride Festival calgbration

For 2020/202, We look 10 grow o the succss of
inase VLl ants and the hstaial -parion
2015 Price Fest, hich was a week-long celebration

hat cuim nata 110 over 0,000 attaklees and the
largest Pride Fost gathering fn o 43 yes hstory!
With your spansorship and participation. | am
confident that we can engage an even greatarand

rse audience. By continuleg 1o kaep the

LGBTQ communty front and center (o the peapla
in the Des Meines metro and the stata of (awa. we
Can shaw rde in oUrseles and Gur Cammunty
% you wil see i the pages that foliow, we have an
ficredible pian for 202072021 and we want 10 vt
You to-ba a part of aur cantinuer [ournay.

Again thark you for your consideratian N sEANEOTR
Walook forvward 1o your callaboration, participation.

DINNER

7:00 - T:30PM
AWARDS

Vith an
jw"h bq/ Crem

\

JUNE 12, 2021

R\Q

CELEBRATION OF FAMILY

and our dedicated supporters.

Capital City Price had to make the difficult anc financial supporl. We kriow that togather
annal Pride n ordar to successfuly organiza and impIBMEEE 0cision {o cancel our n-persan Pide Fs celebrations g can coniie 0 naje Dos Moines a diverse

iy pricde =.MW Its our ectivities and programming, we need YO 0 ue £ the COVID-19 fealth crisis. Ultimately, t Community that makes paopie fackwelcome and

AN § throughout The overviews ceserioe our avallable sponsarsel ‘Board of Directors followed the recommanded. <aie.Capial City Pide cant wait to-work with Yo
it of our cory opport I’Hllu) requested donation amounts BICL SDC safety protocois but we stil found o way T
BEioc o ey o stated banefits, We have also includsd a thQrOUIN Selebrale vitually, We feit I was a great oportunity (U hava gusstions or peed adeition
\(ﬁ Ricen. namaless ujm( Sesritiors ol ach ant to SunEPRIate now for the LGETQs comumunity, sies, and spporters . Infermation,pisase fee 1oe o contact me of
B oraanats o onations wil o dtirzad. We hope thede GeIAE. Lo Continue to strangthen ana graw, We encouraged  Dresidentizcapitacitypride.org:
shewcase connections between our diverse Y8 4E1Y0e to Understand that this was a time ta st

sitively engaged which resulted i Sincerly,

Jen Carruthers.
Preser| Capilal Chy Priss

PAGE FOLLOWER
DEMOGRAPHICS

SOCIAL MEDIA
PERFORMANCE 12,394
oyl 2o | ek | e e
A et EVENTs | (D | meSeonses | duicks posts on theirsereen.
< bg pe0Mobelly ¢
foUse-mq Slarian o, gp i2zq ©a2im S0 | AWKl d0d | TSRO | ST S0 doe
2 2
esh Moz /,ocv ed tomar S)quh
soclAL HOUR 9 Pormesqy ohed

6,865
TOTAL PAGE LIKES

ber current as
of August 1, 2019

6,961
TOTAL PAGE FOLLOWERS

Number current as
of August 1, 2019

39,961

TOTAL NUMBER OF
WEBSITE SESSIONS.

8,200
- TOTAL IMPRESSIONS ; PRIDE GuIDE
A $5,500 MED; AOVERVIEW, OVER 30 DAY PERIOD 625K WEB DOWNLOADS
Not lon ago it was rre to see familes a the 1n 201, we implementad now markating
Des Mornes Pride Fest. No longer. Every year, MAIN SPONSOR initiatives to engage larger audiences, work ORGANIC REACH ON 125K
IRE, EDUCATE Incraasng nmiers of LOBTOR couptes with seneriTs withlocal macia, spd MaHIh our onsers SOGAL HEBIA 33.000
) ) children and queer and trans chiren celebrate eponsor provided banner with logo materiels to the L mmunity. These change: — ,
slongside thei families. As  resul, Capt e culminated into record attendance and local DAILY IMPRESSIONS 116K PRIDE FEST LANDING
COMMEMORATE donase e omles psa e o " ited o ot e cvent 1 e s e ehincel s Sy e st LA
s Zons 1 aceomemadate oo Growng iy  Includd on Capital ity Pri ulcatons Incude. Peopis Magatine.Esquire
population. The Family and Youth Zone is T B G B or s website Magazine, Runners World Magazine, and Th PaGE REAGH 55K TOP 5 FACEBOOK EVENTS
e omated or thona who would e 6 - Logo and i n Canital Gty prideswebste oo ors Timas.For & 1l st o 2013 prids Fost RERFORMANCES.IN.2018
oy ol Handly amronment ch o nten baha e fetur, loase contact the Dreciey of 60+
Carameg, / e e prices monthy Marketing at marketing@capialciyprideora e 23K eeseer o 2oSROEFESTEAMLY WeB aRTICLES
and ygp Y r" ms}y d With salteq OUR DIVERSE emallnevsitier 1n 2021, we are expanding our websis, socl K003 20N
" dust with sorme A — e v i it o cosr e s | % R
I such as: sprinklers, face painting, balloon These additions, along with further enhancements. uPTO Roxch Recponse Rench Responses
= OMMUNITY & T e hovin v, et $2,500 T sors ons o wegsiTe visiron
(of i, rafs el Groving tame, ik tolen oou sxstin Essire vise
Sage, crag aueen siryraning time.colorng PARTICIPATING SPONSOR ensure tha your rand s cominvaly i fontof 2010 pRioE FesT 2om e e ey
wall and more. the Des Moines and LGBTG+ communities. UNIGUE VIDEO VIEWS 1K _IOYEARSOFLOVE Des Moines: 5,496
CUL  Listed on Captal ity Pride’s sciolmecia s i ‘
" - N ECE Omana: 5034
Caotal ity Pride wlcomes ol foiles anc ofers o and ok on Canta) s s websie Newstetor Subscriers
loce for cvayone t the rds Fest caabration! Listad a5 sponsor nthepress el 1200 carent usscrioers (57% open rate) Les 7K
el poge o0 m e prde Gude
- CAPITAL CITY PRIDE

2019 PRIDE FEST PRIDE
PARAL

235k

Minneapolis: 964

Kansas City: 1045



DAISY COCKTAIL CO.

Packaging Design

ol SPICE + RASP

e e
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BONFIRE STRATEGY

Web Design, Animation

benfire . e awe cwmenms ae come benfire o oe s oo we cona

SPEAKING THE PROCESS

Keynota presentations by Bonfre Stategy CEO| T ———
Cromeh e o becorne an innovative change agent 5 prezentations delr 1 mixof
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AlIA MAGAZINE

Print Editorial
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MANIFESTO
AND MEMORIES

Celebrating the life of Cal Lewis, FAIA (1946 - 2018)

There has been a formidable presence

legacy in the building he helped design,

his calming voice, keen intellect, and
supportive demeanor are deeply missed.
Memorializing Calisin some ways
quite difficult; He changed the lives of
Somany people through his working
relationships, his kind fellowship, and his
design prowess that a merelisting of his

accomplishments and recognitions - o
which there are many  would tell oy
aportion of hisstory. However, in other

There were several salient lessons Cal left behind that express
his values and actions:

Tell everyone, “design matters”

b chair of the Dep ofArch
Towa State in 2000. In his 10 years, he led the department t0: top
10 national ranking in the Design Intelligence journal,

ways, memorializing himis easy because Design can and should positively affecthow and where people  Be steadfast
e was so memorable. live and work, He'd verns thatlearning to »
Callooked ke a designer;distinguished be anarchitectis hard work, buta ut

grey hair, clear glasses, lassic dark suits,
thinblackbriefcase, and a Renzo Piano
designed watch. But Cal always insisted
that aesthetic impr

ons weren't enough
on their own. Great designs, like great
people, had to have character. As usual, he
was ight

Cal believed a designer’s character
influenced how theyd design. On his
first day teaching a new design studio,
he'd ask young architecture students

the world needs great architectural designers.

Show everyone, “people matter”
Cal served in leadership ol n practice and academia fo the
last 40-plus years. He was for

them. When Cal asked ifyo

iada minute,” youd hope y

agreed on the issue at hand as it rarely took a minute. When you
needed him, this persistence was comforting,

Leavea i legacy

support through encouraging words and actions. He sincerely

He's created a multi-generational legacy of influencing the
profession toward great design. More than a dozen award.

thata tonurture.
I you knew Cal, odds are you have a personal memory that
confirms this

Calat HLK,

future leaders. The quality and breadth of well-designed buildings

1o writemanifesto. This would spur Think clearly
themto contemplate who they were, who Caldidn't have astyle ofdesign; e had a thought process that Under his tenue asa professor and chai at ISU, instructors
they wanted tobecome, and how these Togic, function, and aestheti

aspirations could (or should) shape their
design activities.
He didnt write one for himselfbecause
herarely talked about himselfin that way
he knew who he was and acted truthfully
to his character. He was fast to share stories
of his beloved wife of 50 years, Diane, and
his sons and grandchildren, ISU athletics,
or examples of great design he'd seen. Like
his mentor, Chick Herbert, Cal seemed to
be

L
demonstrated by the work he'd produced
and how he'd interacted with others. It was.

esearch, and advanced t

sboth

a great teacher, He'd draw parti sketch design ideas - if the sketch
‘couldn't be made clear, then the idea was't either.

Do great work
He served as principal of the 2001 AIA Architecture Firm of the
Year Herbert

throughout the country. His final gift to the department s the.

foryears.

But his real legacy — the one he probably would care most

about — isthe way he shared his love, passion, and kindness
h d

under Cal at HLKB carned more than 70 design awards, including
three national ALA Honor Awards. He was named a Fellow of the

it
and great design.
We never got o say goodbye, or o thank him for these lessons,

Medal of Honor in 2009, After 30 years of practice and decades of
Service to the Architectural Advisory Board at ISU, Cal became

ol
Beckett wrote in The Unnamed, * . you must g0 on, [ can't go on.
Tligoon”
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Sculpting Light

Informing the Experience of Space

LIGHT BRINGS LIFE

OPN Architects brings life back to Principal’s famed art deca building with a light-filled renovation
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Brought to life by CMBA Architects, MMCRU's new I-Tech facility is doing

away with old notions of trade: path:
for high schoolers in Northwest lowa

MMCRU school district did not hesitate to invest in t, and, by
extension, its students.
‘The district brought in CMBA Architects and presented a

of-the-art, 14,
addition that would not only enable the program to offer new

of shop classes
“Iknew that coming into the first design meetings, I wanted

‘wasn't dark and dreary likea factory or other educational spaces
that we toured,” says Hanson.

how it wanted to implement an existing master plan — principal
architect Matthew Erion, AIA, says the biggest challenge was
“changing current perceptions on alternative educational
pathways. What drove our design was creating space that was.

s and indicative of the

technology programs.”

P
‘Daylight was by far the most important feature of the addition
nd t

only but ctural

presence of the
il Technology program,” says Erion,

Onthe facade, the expansive use of glass is carefully articulated
It

the space. The effect is equal parts transformative and functional.
7 says Exion,

focus on showcasing students.”

‘The new facility, n use since the start of the 2018 ~ 2019 school

e of connection, visbili
" 2
the nation’s “ previously possible due to constraints in the old space. Opposite: Thetransparent facade serves tolet indaylight andvisually
Lowa Workf b supply and fworkerin With higher the FTech program wi ity
tat highpaying  the! butal loye

P!
positions for high-skilled laborers. strong technical and critical thinking skill as well,” Hanson says.

industrial technology

arcus, low: th

facility can only be described as a success.
“We wanted something modern that would get students excited.

TopLeft:C. or o nsystemand
garage door maximize functianality without sacrifcing highdesign

Top Right: Newequipment aids inmanufacturing and machining
instruction.anopporturity students didt haveinthe old facilt

v
pace and improvedwork flow for the

design team hit what we were after,” says Hanson,

larger-scale.hgher qualit projects students re now turning out.
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